Menphys Annual Walk Case Study

Menphys first approached Leicestershire ProHelp in July 2005, seeking support with the development and implementation of a marketing plan to attract more public participation and corporate sponsorship for their annual sponsored walk. 

Since 1970, Menphys has pioneered and provided care and relief services for children and young people with physical and learning disabilities, and their families. Over 1000 families have to-date received Menphys outreach help, in addition to 60 children per week attending Menphys clubs, playgroups and nursery schools.

The sponsored walk provides invaluable, unrestricted funding for the charity and in previous years, the event had raised up to £25,000. For the 26th Annual Walk in May 2006, Menphys wanted to make this even more successful.

Long-standing Leicestershire ProHelp member, John Day, of John Day Marketing Associates, supported the charity for around 6 months by joining its Walk Committee, starting to identify corporate sponsorship for the event and suggesting PR opportunities to raise the profile of the Walk.

Pick Everard, Bray & Bray, and PKF (all Leicestershire ProHelp member firms) were amongst seven local businesses who together contributed well over £4,000 in event sponsorship.

The 26th Annual Walk was held on Sunday 14th May with resounding success. More than 450 walkers of all ages took part in the Walk, raising over £35,000.00. 
Ian Knight, Trustee and Chair of the Walk Committee explained,

“I thought when we started planning we were being a little optimistic in our aims but to have over 450 walkers on the road raising more than £35,000 is truly wonderful. 

The extra money raised his year was substantially assisted by [John’s] input and contacts, and I hopeful that we can continue to reap the benefits for many years to come”.

John Day, who is also Chairman of Leicestershire Chamber of Commerce, explained how much he’d enjoyed supporting the charity,
“Menphys is a wonderful charity and their Annual Walk is well established and superbly organised. Providing help and ideas through my ProHelp role has, once again, shown me how much charities and voluntary organisations can really benefit from commercial input.

I have enjoyed my role on the organising committee. It has given me more experience to support other charities in future – and helping to raise an extra £10,000 on the day of the Walk through corporate sponsors and more walkers was hugely satisfying.”

